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Branding and Industrial Competitiveness: Franz Porcelain as an Example

The author delineates, in the first half of the article, the aspects of cultural creativity, competitiveness, and industrial

value chain involved in the concept of branding, and takes Franz Porcelain as an instance, in the second half, to

demonstrate the probable paths for domestic craft industries, offering a experience-based overview of branding as an

increasingly discussed issue in recent years.
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