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This arficle goes through the history and strategies of
product positioning, distribution, and marketing of Tennii
Studio, as well as the professional take of the co-founder
Chen Ching-lin on dyeing and weaving craft skills and
aesthetics. He sees great potentials from individual
craft practitioners if they could cooperate with different
people and find a way to sustain their quality, flexibility
while meet the demands in a small scale.
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