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e Road to Craft Branding
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ince 2004, the National Taiwan Craft Research and

Development Institute has selected |37 craft masters from
the four editions of ‘Crafts Workshop’ project. As the footholds
for the development of craft aesthetics and craft-related cultural
creative industries, the working places of the craft masters
have multiplied their functions in recent years — from studios
and shops to spaces in combination of other functions such
as classroom and gallery. The transformation is multi-faceted,
in accordance with the different orientations of the artists;
nevertheless, the diverse developments gravitate towards the
same goal — to become a craft brand rooted in the geographical
and cultural soil of its birthplace.

By looking into the experiences of two ceramic artists — Chou
Mei-chih and Chen Chung-cheng — who are both selected into
‘Crafts Workshop,’ this issue of Taiwan Crdfts aims to explore the
footsteps of the craft masters on their road to craft branding.





